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Protect, maintain, adapt your business model

Connect with markets offering genuine growth opportunities

Take advantage of opportunities from the global 

economic downturn

Sustaining your future in a fast changing global 

economy

Think

Darwin

Think

Adaptability

Think

Bahrain
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Worldwide Spending: Worst Case?

Global Consumer Spend

$45+ trillion

$22+ trillion

2004

2007

Prior to the last year worldwide spending doubled in three years.  

Letôs assume it stagnated in 2008 and declines 15% this year and next.

By 2011 the world spend will still be over $31trillion, still 50% up on 2004

$33+ trillion

2011
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MENA will emerge fit and strong from the Global 

Recession

BRIC Economies

Major industrial recession, structural deficiencies

Fiscal revisions, domestic stimuli

Developed Markets

N. America, EU, Japan, Korea, Australia

Rising unemployment, slow export growth, battle for market share

Asia Pacific & L. America

2/3 of world population: tightening belts

MENA Region

Oil fuelled, MT-LT Rapid Expansion

A regional force to contend with
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What defines the Middle East?

Middle East ïwhat does it really

represent?

GCC, GCC + Levant

GCC + Levant + Egypt

MENA

For many, MENA excludes Iraq and

Iran, surely big players in years to

come! 

For some MENA includes Turkey.
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A centre-point between East and West

Location advantage

Easy access to a large regional market

More than 36 million people living in the Gulf region

Around 440 million people living in the MENA region (comparable to 

the size of the population of the European Union)

Bahrain
3.5

7.5

1

The fact is Bahrain offers 

great reach:

ÅFlight times to major 

business destinations (in 

hours)

ÅFrom Bahrain you can 

connect easily with all of 

Europe, the Middle East, all 

of Africa, Europe, India, 

China
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Developing international trade ties

More than 65 trade agreements

US-Bahrain FTA signed in 2004 offers huge opportunities: Financial, 

industrial, services and agricultural 96% duty exempt; Tax-free benefits for 

textiles and garments 

With 35% value-added manufacturing in Bahrain, products get duty-free 

access to the US market 

Opportunity for low-cost operations for American companies and for access 

by Asian companies



So Why Bahrain? Why Now?

At this time of great financial and economic uncertainty, 

companies are looking for an environment that not only 

offers economic opportunity and growth, but a stable, 

secure and open business environment, with a long 

track record of success

Bahrain has that!

In an uncertain world, Bahrain is open for business. 

It can connect you to the World
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An introduction to Bahrain



A modern Gulf economy
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World class commercial developmentsé

Including Bahrain Financial Harbor, World Trade 

Centre, and Bahrain Bay 


