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WHY THEY LOVE THE HOTEL SHOW

When | entered The Hotel Show | saw lots
of incredibly innovative products and met
new suppliers that | am now in touch with to
implement their products in my operation.

Food and Beverage, Raffles Dubai

| met interesting suppliers and innovative
products that helped me to get the ideas
and contacts | need to enhance my hotel.

Director of Rooms,
Millennium Resort Mussannah

We attended looking for very specific

materials and suppliers, and | was

delighted that we successfully found them
at The Hotel Show.

Architect, Unit 7 Group

Found the supplier of hotel key cards

from China, which was exactly what

| was looking for. | introduced our

management team to them and now we
are implementing the product.

Front of House, Waldorf Astoria

| got to meet lots of new suppliers that
will be very useful for my projects.

Buyer, Emirates

Over 120 stories were released in the international and regional media, reaching more than
two million people in print and over 63 million digitally.
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