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INDEX INTERNATIONAL DESIGN EXHIBITION 2015

Qali

EXHIBITING UNIQUE
COMPANIES VISITORS*

I
INCREASE IN VISITING INSTALLATIONS
VISTORS COUNTRIES

The INDEX International Design Exhibition celebrated its 25th anniversary year, 18-2I May at the Dubai World Trade Centre.
INDEX remains the number one architecture, design, and interiors exhibition for residential, retail, and hospitality projects,
with 96% of visitors stating that attending the exhibition is important to their business.

INDEX 2015 created an amazing experience for its visitors. The exhibition was 13% larger than in 2014, showcased over 200
brand new exhibiting companies, and delivered |5 feature installations, providing invaluable education and networking
opportunities for visiting professionals.
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EXHIBITOR SATISFACTION
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* Total unique visitor audience includes: unique visitors to INDEX 2015, unique visitors to co-located exhibitions who also visited INDEX, and exhibitors of
co-located exhibitions who also visited INDEX.



