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MEET THE RETAILERS THAT MATTER TO YOUR
BUSINESS

Retailspace, together with the 6" edition of InRetail Summit UAE, are coming together alongside INDEX and
workspace at INDEX to present a unique platform for retailers around the GCC.

A combined powerhouse for interior designers, architects and retailers, the co-location of the longstanding
conference and the region’s largest interior & design exhibitions, will bring an unseen synergy for retailers, general
managers and key decision makers to source suppliers and hear from the world’s leading retail thought-leaders.
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THE BENEFITS OF RETAILSPACE TO YOUR BUSINESS & WHO WILL YOU MEET AT RETAILSPACE?
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Benefit from an unrivalled exposure to some of the world’s
leading retail suppliers attending the combined shows.

<

Exhibitors of Retailspace will network with some of the most
prestigious retail companies from the Middle East.

Located at the heart of the largest design events in the
MENA & GCC region, Retailspace is the gateway to the most
influential retailers.

Get privileged access to the InRetail Summit - UAE,
welcoming 300 retail professionals.

Gain unparalleled brand visibility amongst one of the
largest gatherings of retailers, interior designers and

i . : Previous visitors and delegates to InRetail, workspace at

architects in the Middle East. INDEX and INDEX include:

Save time and money by benefitting from 3 events in

one promoted to a database of 10,000 GCC retailers. Landmark Group, Homes R Us, Al Tayer Group, Eros Group of
Companies, Majjid Al-Futtaim, Paris Gallery, Chalhoub Group,
Splash, Home Centre, Rivoli Group, IKEA, Potterybarn, Create
& Barrel, Dubai Duty Free, Lulu Group International, Adidas

-~ Group, Giordano, Virgin Megastore, Lal Group, Officeland

Take advantage of exclusive sponsorship rates ONLY
available to exhibitors of Retailspace.
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THE MOST COMPREHENSIVE RETAIL EXPERIENCE

Retailspace goes beyond the traditional exhibition format. Participants will benefit of the unrivalled combination
of INDEX, workspace at INDEX and the IN RETAIL Summit : UAE.

—IN SUMMIT 7

In its 6™ annual edition, InRetail Summit : UAE, is
one of the most successful industry- focused
conference in the UAE. Over the years, In Retail
Summit :UAE has attracted some of the most
important names in retail for 2-days of high-level
knowledge sharing and thought-leadership.

Previous attendees have included:

* HE Mohammed Abdul Rahim Al Fahim, CEO, Paris Gallery
Group of Companies * Rajiv Suri, CEO, Majid Al Futtaim
BUYERS CLUBINMNIM Fashion * Mark Pilkington, CEO, Kamal Osman Jamjoom

Group * Geoff Upham, Managing Director, Dean & Deluca *
MEET THE MOST INFLUENTIAL RETAIL BUYERSIN Irfan Porbanderwalla, President, Clarks Middle East &
THE MIDDLE EAST Africa * Munavvar Saqqaf, Manager - Business Systems,
Dubai Duty Free * Akshay Manikantan, Head of Loyalty
Participants of Retailspace will also benefit Marketing, Landmark Group
from the existing relationships with

influential retail buyers and decision makers
from across the GCC forged over the last 25

Previous sponsors and partners have included:
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as members of the Retail Buyers Club to | ‘. . |nte|>
meet with exhibitors and do business during EngageSciences Visual (\-/

the exhibition.

RETAIL DESIGN

COMPETITION

The Retail Design Competition will bring together
the most creative designers from across the GCC
and internationally; to recognise and reward
outstanding design for retail space.

The finalists and winners of The Retail Design
Competition will be showcased on the exhibition
floor and participants of Retailspace and the
competition will have the opportunity to network
during the event.




BOOKYOUR STAND

TODAY AT THE
REGION’S ONLY ﬂ
EVENT DEDICATED
TO RETAIL DESIGN

& INTERIORS.

Retailspace.

Exhibitors of Retailspace will have ready-made
stands including some furniture & furnishings.
Please contact us for stand spaces above 18sqm.
95QM US $4.000
12 SQM US $ 6.000
18 SQM US $ 8,000

To book your stand at Retailspace, contact us today:
= Telephone: +971 (04) 445 3624
1 Email: sales@retailspace.com

TS Participating exhibitors of Retailspace, will also

INDEX AND

receive a 25% discount on sponsorship of the
WORKSPACE AT InRetail 2016 Summit Sponsorship, in addition to
INDEX ARE THE a further 50% off delegate rates - when booked

before 31 April 2016.
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AND DESIGN EVENTS I
=
=

WELCOMING §

IN THE REGION.
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OVER 28,000 \]
ATTENDEES IN A
2015 ALONE |

VISIT: WORKSPACE-INDEX.COM/RETAILSPACE
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